@ Back to School Event

The full experiential eventopportunity... @j
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‘ Tier 1 Events - Process

All Tier 1 events are managed by
ASDA's Events Team and have
additional interactive media
elements and benefits including
shared media, use of corporate
templates and 30% discount on
bookings.

Tier 1 Events include:

Veganuary
Valentine's Day
Mother’s Day
Easter
Platinum Jubilee
Women'’s Euro’s
Back to School / Routine
Big Night In
Halloween
World Cup

Event Packs

- Your GIG AM will
send out the
Events Pack and
briefing form to
suppliers

Briefing
- Supplierto send
completed Event
briefing form back to
GIG AM, who wiill
pass on to ASDA
Events Team

v

Event

Planning
- ASDA Events Team
will plan your
product into the
Total Event plan
and send a proposal
for approval

Speak to your Account Manager to get more information on ASDA events.

Execution
- Once the plan is
approved and booked,
our Events coordinator
will liaise with supplier
on assets & artwork

In partnership with GlG ’RETAIL



Invest in ASDA'’s events and...

30% Event

Discount
when aligning your
campaign with ASDA

holdout week events.

Partnerships

Use of Event

Template
- campaigns aligned to our
event will use the supplied
corporate toolkit

Shared

Media

- opportunity to offer
seasonal inspiration and
range solutions to
customers.

Access to media
in key Holdout
weeks

Additional Media
Opportunities...

Increased ROI
-vs. Branded campaigns
we see a significantly
greater ROl when
featured in an Event.

In partnership with
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‘ Back to School

It's important to appeal to
both parents and kids as they
shop for the new school
term...

Price is a key priority to
parents, as is practicality &
convenience.

Whereas kid’s want items
that are fun and look cool.;
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750/ of school children eat a

O packed lunch dailys, with
the lunchbox sector valued
at £5.5 billion.,

400/ of households look to brands . .
O and retailers for meal 71% of pre-prepared mea] occasions occur on a weekda.\y - Part.lcularly
inspiration when shopping., prevalent among.f.t working parents, so evening meal |nsp|rat|9n
could have great impact amongst the BTS audience. Breakfast ideas
and lunch-box inspiration is also hugely relevant, as 61% of parents
say that packing lunch is the most stressful part of the BTS period.s

1Z0Z ‘ninD ad[29y4 aNjeA pUe SpUd.] 101995 XOQYIUNT — 192040 Y12

of BTS shopping is done
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in Supermarkets - one of Family recipe ideas, quick
the most popular and easy lunch solutions and ASDA's Back to School event is a one-stop shop that enables families
destinations for the /.?rger family-sized packs are to find everything they need in one convenient location. Book your
occasion., likely to appeal to Back-to- BTS campaign today and put your brand at the forefront of parents’
School shoppers. minds as they shop.
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O

Packed Lunch
/ Snacking

Family Meals

‘ Category Opportunities

@)

School Supplies

Back to
Routine

Snacks Breakfast: - Stationary Toiletries
Salads +  Fruit/Nuts + Footwear Laundry
Fruit/Nuts + Bread /Morn Goods + Schoolwear Paper
Healthy Biscuits « Cereals + Kids Essentials Pharmacy &
Cheese + Dairy (Milk, Yoghurt) + Sporting Goods Health
Cooked Meats + Beverages Cleaning &
Bread Kitchen

Dairy — Milk / Yoghurt
Food to Go
Beverages
Soft Drinks

Evening meal:

Main Meals

Pies, Salads & Dips
Chips, Potatoes &
Veg

MFP

Cheese

Rice & Pasta
Savoury & Canned
Condiments &
Cooking

Ready Meals
Frozen Meal

MMedia Solutions
Partnerships

In partnership with GlG ’ RETAIL



ASDA'’s Back to School Event -
inspiring and delighting shoppers
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Event Objectives:

INSPIRE ASDA SHOPPERS
as they look for inspiration

DRIVE CONSIDERATION
- footfall down aisle

DRIVE PURCHASE
- conversion

Key Messages:

&7

Quality
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Supplier Opportunities
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Homepage Promo Banner

Shop now

Prism

Expandable Leaderboard

Partnerships

Please note: images are for visualisation purposes only — event creative template is subject to change.

Event Branded Store Media

Blinkers
Bollard Covers
Security Covers
Digital 6 Sheets
Gondola End
Shippers

POS Barkers
POS Bubbles
ASDA FM

Event Branded Digital Media

Leader-board Banners
Promo Banners
Department Nav
Banner

Category Nav Banner
Inserts (PLA)

Social Media

Unique Store Opportunities

Homework AR Hunt

Kids Vs. Parents Gamification
Lunchbox on Wheels
retailtainment

Unique Digital Assets

Homepage Takeover
Homepage Promo Banner
Category Takeover
Expandable Leaderboard

Prisms

In partnership with GlG
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Unique Store Opportunities

Homework Hunt

A fun, engaging and education hunt around store for kids, parents, and
grandparents alike. 3
At the front of store, a standout locker setup with branding opportunities,
brought to life by a knowledgeable Brand Ambassador wearing Asda
school uniform.

Partnerships
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Homework Hunt

Around store, awareness blinkers encouraging shoppers to take part

and brand-led barkers and floor stickers — highlighting hero products

to shoppers.

Once scanned, shoppers will be asked a question focussed on the product
and enjoy an AR experience. Once all the homework is done, participants ——
work will be marked (by the app) and they find out if they’ve won!
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Please note: images are for visualisation purposes only — event creative template is subject to change.
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Unique Store Opportunities

All campaigns aligned to the
event will use the supplied
toolkit/creative template.

Kids vs Parents

Challenge kids against their parents to find out who really needs to go back
to school!

The digital Kids vs Parents game sits in pride of place at the front of store
and invites shoppers and their children to answer a set of questions, whilst
standing on a gameshow style contestant marker.

After completing the test and finding out who needs to go back to school,
participants receive a branded gift for taking part!

USIPARENTS)

BRAND 1

’
BRAND 1

I

m Media . Please note: images are for visualisation purposes only — event creative template is subject to change.
Partnerships
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ASDA

nique Store Opportunities

Lunchbox on Wheels

A larger-than-life lunchbox on wheels is touring the UK, coming to Asda
stores near you!

The lunchbox is packed full of tasty products for shoppers and children to
try and an exciting giveaway is stocked with helpful menu ideas, meal
inspiration and an at-home challenge for children to complete for their
chance to winl (Whilst helping mum and dad in the kitchen!)
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Media Please note: images are for visualisation purposes only — event creative template is subject to change.

Partnerships

All campaigns aligned to the
event will use the supplied
toolkit/creative template.




Unique Digital Assets

Homepage Promo Banners

ASDA

Media
Partnerships

ASDA groceries

Recipes

Offers v Favourites

Groceries v
Hello. Sign in for the best experience. New to Asda? Register

@ Checkwhat's in your local store
See delivery and collection options

Enter a postcode

Delivery Pass

Register m X £0.00~

@ Help Centre v

Search for products and recipes...

Dropped & Locked

.

o

o

Price Match

Summer

RollBack

LEGO Marvel
Captain Carter &
The Hydra Stomper
was£25

We Think You’ll Love

500g
ASDAButcher's Selection | ASDA Butcher's Selection
Lean Beef Mince (Typically Diced Chicken Breast

ASDA Butcher's Selection 8
Pork Sausages

(504)

Less Than 5% Fat)
:£3.65

240£2.90
(£5.80/kg) (£7.30/kg)

Oroms

B 500g

ASDA Farm Stores Apples
(Colour and Variety may
vary)

oAk Fe e (504)

‘o
2£0.65
(£1.30/kg)

Sunday 17th April

VI
ASDA Crunchy & Juicy

/ASDA Farm Stores Pears
(Colour and Variety may Cherry Tomatoes.
vary)
KAk Yoo (504)

Hokk st (504)
o O
00£0.80

52£0.45
(90.0p/kg) (£2.46/kg)

Shop now l

Shop now

B

ASDA Grower’s Selection
Brown Onions

Ay

Fokkkk (504)

OrEm
25£0.65
(65.0p/kg)

Please note: images are for visualisation purposes only — event creative template is subject to change.
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‘ Unique Digital Assets

Homepage Takeover
Feature on our Homepage takeover where every customer will have visibility of your product.

ASDA ;oceries

Groceries | Recipes

Favourites

Hello. Sign in for the best experience. New to Asda?

We Think You'll Love

ot

Delvery Pass | Dropped & Locked.

@Help Centre -

Price Match

e 2

Summer

Category Takeover

ASDA ;occiies

Groceries ~  Recipes | Offers~ | Favourites

Tinned Food | Ri

Delivery Pass

(@ Help Centre -

Search for products and recipes.

Dropped & Locked

Price Match

Summer

Noodle Pots & Instant Snacks | Home Baking

ey | Dicd ko et

03,65

add

savea trp. It the same price.

[ | =
J{L =
g § = Z
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ColpteTipercion  ColptoBun i
o ki Toobeh

e proses

£1.48

(2569100 275000

Dropped &Locked.

Partnerships

B

TRESerme Rk i
Conctions

e

£2.95
(25000

- Price Match
Bropped

o
4£0.80

s Wahing
e 5 vashes

pre

£2.99
(s

Aalon T oy

ki

£1.00
wssipe

Y 114
Pot Noodie King Beef &
Tomato Noodle:
FrrA )

-1
m 90

B 114g

Pot Noodie King Bombay.
'8ad Boy
TS0

«£0.90
(c7.898)

Add

B o0

Jams, Spreads & Desserts.

s00g

Kellogg's Crunchy Nut
Breakast Cereal

FHIAK D)

#2£2.50
(50.0p/100g)

) 0

PotNoodle Beef &
Tomato

Fk A 0)

£0.75
(68.33/k8)

B

Coffee, Tea & Hot Chocolate

asog.

FRARR )

Noodie
FhASe )

£0.75
(53.39/1008)

FhAAK ()

£2.00
(74.69/1008)

H I (1)

£2.00
(62.69/1008)

Please note: images are for visualisation purposes only — event creative template is subject to change.

Togine Sauce

KAARE)

£1.99
(4429/1008)

paste

HHARKE)

£2.29
(61.43/1008)

Register X £0.00~

In partnership with
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Unique Digital Assets

Expandable Leaderboard Prisms

Sponsored products you might like

E? 114g gp 114g Ep 500g gp 90g

Pot NoodleKing Beef & | Pot Noodle King Bombay  Kellogg's Crunchy Nut Pot Noodle Beef &
Tomato Noodle Breakfast Cereal

Kook kK v (504) Fek A e (504) Kk koK (504) Fekokk ¥ (504)
sy 0 $ > [ cotcack |
EN \ i ' Pyl \ /i £00£0.90 £00£0.90 £30£2.50 £0.75
: : p 4 y (£7.89/kg) (£7.89/kg) (50.0p/100g) (£8.33/kg)

U

g

9
3559
bars

B 90g B 90g BEY 268g B 9x35.5

Pot Noodle Original Curry Pot Noodle Piri-Piri M&M's Peanut Chocolate | Snickers Chocolate Snack
Chicken Instant Snack ~ More to Share Pouch Bag Size Bars Multipack
Noodle
Fok kKo (504) Sk Aok 7 (40) Fokkokok (14) Fokkokok (14)
Shop now
£0.75 £0.75 £2.00 £2.00
(£8.33/kg) (83.3p/100g) (74.6p/100g) (62.6p/100g)

m Media i Please note: images are for visualisation purposes only — event creative template is subject to change.
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Key Dates

Back to School Event Dates:
* In-store: 21 Jul - 21 Sep | Online: 18 Jul - 21 Sep

Week 33 (18 - 24 Aug) & Week 34 (25 - 31 Aug)

Campaign Booking Briefing / Asset
Media Type Critical Path Deadline Deadline
(deadlines based on campaign going (deadlines based on campaign going
live on the event live date listed above*) live on the event live date listed above*)

Blinkers 9 weeks Mon 16 May Tues 17 May
Gondola End 8 weeks Mon 23 May Tues 24 May
Entrance Media (Security Covers & Bollard Covers) 5 weeks Mon 13 Jun Weds 15 Jun
Shippers 5 weeks Mon 13 Jun Tues 14 Jun
POS Barkers & Bubbles 5 weeks Tues 14 Jun Fri 17 Jun

ASDA FM 5 weeks Mon 13 Jun Mon 20 Jun
Digital 6 Sheets 4 weeks Mon 20 Jun Mon 27 Jun
Online Media - - Fri 17 Jun

Speak to your Account Manager to get involved with ASDA's Back to School Event
Event Briefing Form to be completed and returned to AM by COP 3rd June

Partnershlps In partnership with GlG ‘ RETAIL




Invest in ASDA’'s Back to School Event and...

Inspire ASDA households
and help them find
everything they need to
get back to routine

Partnerships

Associate your
brand with this key
seasonal event

Engage with shoppers
and drive incremental
sales for your brand

In partnership with

GIG |reTAlL



Thank you.

Media
MPartnerships in parmership with  (@I@ | RETAIL




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16

