
Back to School Event

In partnership with

The full experiential event opportunity…

Tier 1 
Event



Tier 1 Events - Process

In partnership with

Tier 1 
Events

Tier 1 Events include:

Veganuary
Valentine’s Day

Mother’s Day
Easter

Platinum Jubilee
Women’s Euro’s

Back to School / Routine
Big Night In
Halloween
World Cup

All Tier 1 events are managed by 
ASDA’s Events Team and have 

additional interactive media 
elements and benefits including 
shared media, use of corporate 
templates and 30% discount on 

bookings.

Speak to your Account Manager to get more information on ASDA events.





₁Fashion N
etw

ork -U
K

 back-to-school m
arket ₂N

im
bleFins

–
B

ack to School Spending Statistics ₃
B

azaar M
edia -W

hat back to school shopping looks like in 2021₄The G
rocer -

superm
arkets-are-top-destination-for-back-to-school-shops ₅A

viva –
B

ack to School Statistics ₆The G
rocer –

Lunchbox sector trends and value ₇R
ecipe G

uru, 2021 

Back to School

33%

of  BTS shopping is done 
in Supermarkets – one of 

the most popular 
destinations for the 

occasion.₄

£1.7bn

It’s that time of year again - families are preparing for the return 
to routine, as the summer holidays end and the new school term 
begins. Clothes, shoes, stationery and books are all key items on 
parents’ BTS list, but they will also be searching for everyday 
essentials such as laundry detergent and toiletries, whilst also 
looking for quick and easy meal solutions for the whole family.

71% of pre-prepared meal occasions occur on a weekday – particularly 
prevalent amongst working parents₄ so evening meal inspiration 
could have great impact amongst the BTS audience. Breakfast ideas
and lunch-box inspiration is also hugely relevant, as 61% of parents 
say that packing lunch is the most stressful part of the BTS period.₅

ASDA’s Back to School event is a one-stop shop that enables families 
to find everything they need in one convenient location. Book your 
BTS campaign today and put your brand at the forefront of parents’ 
minds as they shop.

Is spent on BTS shopping in
the UK each year.₁

On average, parents spend

£191 per child.₂

ASDA

In partnership with

of school children eat a 
packed lunch daily₅, with 
the lunchbox sector valued 
at £5.5 billion.₆

75%

of households look to brands 
and retailers for meal 
inspiration when shopping.₇

40%

Family recipe ideas, quick 
and easy lunch solutions and 
larger family-sized packs are 
likely to appeal to Back-to-
School shoppers.

Price is a key priority to 
parents, as is practicality & 

convenience.

It’s important to appeal to 
both parents and kids as they 

shop for the new school 
term…

Whereas kid’s want items 
that are fun and look cool.₃



Category Opportunities
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Family Meals School Supplies Back to
Routine

Packed Lunch 
/ Snacking

• Snacks
• Salads
• Fruit/Nuts
• Healthy Biscuits
• Cheese
• Cooked Meats
• Bread
• Dairy – Milk / Yoghurt
• Food to Go
• Beverages
• Soft Drinks

Breakfast:
• Fruit/Nuts
• Bread / Morn Goods
• Cereals
• Dairy (Milk, Yoghurt)
• Beverages

Evening meal:
• Main Meals
• Pies, Salads & Dips
• Chips, Potatoes & 

Veg
• MFP
• Cheese
• Rice & Pasta
• Savoury & Canned
• Condiments & 

Cooking
• Ready Meals
• Frozen Meal 

Solutions

• Stationary
• Footwear
• Schoolwear
• Kids Essentials
• Sporting Goods

• Toiletries
• Laundry
• Paper
• Pharmacy & 

Health
• Cleaning & 

Kitchen



ASDA’s Back to School Event –
inspiring and delighting shoppers

Event Objectives:

Key Messages:

DRIVE CONSIDERATION
- footfall down aisle

DRIVE PURCHASE
- conversion

In partnership with

Range Value Quality

INSPIRE ASDA SHOPPERS
as they look for inspiration



Supplier Opportunities

In partnership with
Please note: images are for visualisation purposes only – event creative template is subject to change.

Event Branded Digital Media

Unique Store Opportunities

• Blinkers
• Bollard Covers
• Security Covers
• Digital 6 Sheets
• Gondola End
• Shippers
• POS Barkers
• POS Bubbles
• ASDA FM

Unique Digital Assets

Homepage Takeover

Homepage Promo Banner

Category Takeover

Expandable Leaderboard

Prisms

ASDA

ASDA

ASDA

ASDA

ASDA

Homepage Promo Banner Homepage Takeover Category Takeover

Expandable Leaderboard Prism

Event Branded Store Media

• Homework AR Hunt
• Kids Vs. Parents Gamification
• Lunchbox on Wheels 

retailtainment

• Leader-board Banners
• Promo Banners
• Department Nav 

Banner
• Category Nav Banner
• Inserts (PLA) 
• Social Media



In partnership with
Please note: images are for visualisation purposes only – event creative template is subject to change.

Unique Store Opportunities In-store



In partnership with
Please note: images are for visualisation purposes only – event creative template is subject to change.

Unique Store Opportunities All campaigns aligned to the 
event will use the supplied 
toolkit/creative template.



In partnership with
Please note: images are for visualisation purposes only – event creative template is subject to change.

Unique Store Opportunities All campaigns aligned to the 
event will use the supplied 
toolkit/creative template.
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Please note: images are for visualisation purposes only – event creative template is subject to change.

Unique Digital Assets Online

Homepage Promo Banners
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Please note: images are for visualisation purposes only – event creative template is subject to change.

Unique Digital Assets Online

Homepage Takeover
Feature on our Homepage takeover where every customer will have visibility of your product.

Category Takeover
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Please note: images are for visualisation purposes only – event creative template is subject to change.

Unique Digital Assets Online

Expandable Leaderboard Prisms



Key Dates

Media Type Critical Path
Campaign Booking 

Deadline
(deadlines based on campaign going 

live on the event live date listed above*)

Briefing / Asset 
Deadline

(deadlines based on campaign going 
live on the event live date listed above*)

Blinkers 9 weeks Mon 16 May Tues 17 May

Gondola End 8 weeks Mon 23 May Tues 24 May

Entrance Media (Security Covers & Bollard Covers) 5 weeks Mon 13 Jun Weds 15 Jun

Shippers 5 weeks Mon 13 Jun Tues 14 Jun

POS Barkers & Bubbles 5 weeks Tues 14 Jun Fri 17 Jun

ASDA FM 5 weeks Mon 13 Jun Mon 20 Jun

Digital 6 Sheets 4 weeks Mon 20 Jun Mon 27 Jun

Online Media - - Fri 17 Jun

Back to School Event Dates:
* In-store: 21 Jul – 21 Sep | Online: 18 Jul – 21 Sep

Holdout Weeks:
Week 33 (18 – 24 Aug) & Week 34 (25 – 31 Aug)

Speak to your Account Manager to get involved with ASDA’s Back to School Event

In partnership with

Event Briefing Form to be completed and returned to AM by COP 3rd June



Engage with shoppers 
and drive incremental 

sales for your brand

Inspire ASDA households 
and help them find 

everything they need to 
get back to routine

Associate your 
brand with this key 

seasonal event

X

Invest in ASDA’s Back to School Event and…

In partnership with



In partnership with

Thank you.
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